Cryaujcku nporpam: PectoparepcTBo

Ha3us npeqmera: XOTEJICKHA MAPKETHUHT

HacraBuuk: Munena Bykuh

Craryc npeamera: obaBe3aH

Bpoj ECIIB:3

YciaoB: HeMa

nb npeamera

Hue XoTenckor MapKeTHHTa je 0CToco0JbaBamke CTy/IeHaTa /1a MPUMEKhYjy MapKETHHIIKE CTpaTeTHje u
TEXHHKE y MPAKCH U JIa UX KPO3 MAPKETUHT-KOHLIETT IIPETBApPajy y MpoPeCHOHATHN OAHOC TIpeMa
rocTHMa.

HUcxon npexmera

N3y4aBameM MapKEeTHHIIKMX METOJa Yy MPYXamy XOTEICKUX yclIyra MOACTHYE Ce MPOPECHOHATHO
npwiarohaBame paga U MOCIOBamka KeJhbaMa M 3aXTCBHMa TOCTHjy Ha NMpoQHTaOMiIaH HAYHH. XOTEICKU
MapKETHHT OCIOCO0JbaBa CTYICHTE Ja Paj M IMOCIOBamke caoOpakaBajy IUIATe:KHUM MoryhHocTMMa U
norpedama KIIMjeHaTa, aJeKBaTHO OPraHU3allMOHUM H TPXKUIIHUM CHEIM()UIHOCTHMA XOTEJICKE MOHYIe U
TpaXbe.

Canp:kaj nmpenmera

Teopujcka nacmasa

Mapxkernnr konuent. Kpeupame BpeqHocTH U catucdaknuja nmotpomraya. OIHOCH ca HMOTpOLIaYHMa.
MapxkeruHike ctparervje. MapkeTHHIIKO OKpyKemwe. MapKeTHHT HH(POPMAIIMOHN CUCTEM.
MapKeTHHIIKO MCTpaKUBame. MHCTPYMEHTH MapKeTHHI MUKca. MapKeTHHI MEHAlIMEHT Y XOTEJCKOj
WHYCTPH]H.

Ilpakmuuna nacmaea

CryneHTH y OKBUpY NpakTHYHE HAacTaBe INpPUKYIJbajy W oOpalyjy moiaTke W3 HENMOCPEAHE Ipakce
XOTeJIcKe npuBpene aomaher M MHOCTPAHOT TPXKUINTA, aHAIW3UPAjy MOLEce W IHUCKYTYjy ca CBOjOM
IpYTIOMO Pe3yJITaTHMa CBOT UCTPa)KHBakba
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Bpoj yacoBa axTuBHe HacTaBe | Teopmjcka HacTaBa: 2 | IIpakTnuyna HactaBa: (

Mertone u3Bohema HacTaBe
[TpenaBama, TUCKycHje U KOHCYJITaLHje

Onena 3Hama (MakcuMaaHu Opoj noena 100)

IIpenncnutHe 00aBe3e roeHa 3aBpuIHM MCOIUT noeHa
AaKTUBHOCT y TOKY IIp€JaBama 30 30 100
IIPaKTHYHA HaCTaBa

KOJIOKBHjyM-H 30

CeMUHap-u 10
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