Cryaujcku nporpam : XoTeanjepcTso

Ha3zus npeamera: MEBYHAPOJHHU JIAHIIN Y XOTEJIUJEPCTBY

Hacrapauk: ap Cama Mamwuh, np MBana Jlonuap

Craryc npeameTta: obaBe3an

Bpoj ECIIB:4

YciaoB: HeMa

nmb npeamera

[Twp MelyHapoiHUX XOTEJICKHUX JIaHALA je a KPOo3 TEOPHjCKY U IPaKTHYHY HAaCTaBY OCHOCOOM CTyJEHTE J1a
CXBaTe CYIITHHY W KapaKTep IOCIOBamba BEJIMKUX MYJTHHAIMOHAIHMX KOMIIaHHja M Ja Kpo3 HHXOBO
TIOCJIOBAILE carjieiajy CymITHHY JTaJber Pa3Boja XOTeJICKe HHIAYCTPH]e.

Hcxon mpenmera

Cruue ce 3Hambe 0 KOHKPETHOM I10CIIOBamby XOTEJICKE HHIYCTPHje KPO3 MOCIOBamke Mel)yHapotHUX
XOTEJICKMX JIaHala HEOIXOIHO 32 KOMIUIETHO (DYHKIIMOHHUCAHkE XOTEICKE HHAYCTPHjE U TypU3Ma, Kako KOJ
HAc TaKo U y CBETY.

Canp:kaj npenmera

Teopujcka nacmasa

CaBpeMeHa KpeTama W TEepCIeKTHBE pa3Boja XOTENCKe WHAYCTpHje Ha MehyHapOIHOM TYPUCTHIKOM
TPXKHUIITY. PeTpocrmekTuBa pa3Boja XOTEICKE HHAYCTpUje. XOTEJNCKH JIaHIM — JOMHUHAaHTHa (opMma
KOHCOJIMJIOBamka XOTEJICKe HHAYCcTpHje- HacTanak u pa3Boj MehjyHaApOAHUX XOTEJICKHX JIaHAaIa. Y CTPOjCTBO
XOTEJICKUX JaHana. Bpcre xorenckux nanana. [Ipuka3 HajpehuX M HajO3HATHjUX XOTEJCKUX JIaHAIA.
KBaymuter ka0 KOMIIOHEHTA XOTEJICKEe HHAYCTPH]C

Jlutepatypa

Csopuan, H., Mehynapoonu xomencxku ranyu, BXII, Beorpaz, 2009.
Ceopuan, H., I 06annu nanyu xomencke unoycmpuje, BX11I,
Beorpan, 2008.Cunill, O.M., The Growth Strategies of Hotel Chains,
THHP, London, 2005.

Bpoj yacoBa akTHBHe HacTaBe | Teopnjcka HacTaBa:3 | IIpakTnuyna HacTaBa:(

MeTtone u3Bohema HacTaBe
[IpenaBama, Bex0Oe M KOHCYJITAITH]E.

OueHa 3Hamba (MAKCUMAJIHU Opoj

noena 100)
IIpenucnutHe 06aBe3e IToeHa 3aBpuIHM HCIUT MoeHa
aKTHBHOCT Y TOKY IpeaaBama 30 30 100
MIpaKTUYHA HACTaBa /
KOJIOKBHjyM-H 30
ceMuHap-u 10
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