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THE ATTRACTIVENESS OF THE LOCAL GASTRONOMY:  
A LITERATURE OVERVIEW 

Abstract
 

Nowadays tourist destinations are facing the problem of an increasing number of 
rival destinations offering similar tourism-

attractiveness as well. Literature review indicates that every destination has a different 
to determine 

research of tourists’ perception. This paper’s contribution lies in the overview of the 
previous research and results summary which point out the features necessary for 
evaluating the attractiveness of the local gastronomy along with the application of a 
multi-feature model. 
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