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CALCULATION BASICS AND PRICE FORMING OF A GASTRONOMIC 

PRODUCT 
 

Abstract
 

Calculation and price are very important elements in market segmentation and the 

take into account all factors that affect the pric
n-
i-

tive environment. All of the above and many other affect the price of a catering product. 

calculation and form a price. Calculation is a methodological calculating procedure for 
the price of food. Price calculation is an integral part of every catering company busi-

e-
nue. The other three components of the 
generate value and appear in the company balance  

nomic 
 

 

  
 

 

 

 
 

 

132 



 
 

 

 

 

 . 
 

  
 

 . 
 

 

133 



  

 

 

 
 

 

. 

 
„ “. 

 
 

. 

 
  

 
     

 
 

  

 
   

 
 

 
 

 

134 



-  

 

 -

   
-  

 
 

  
 

 
 

NC –  
PC1 – -  

P –  
MNJ –   

 
 

 
 

1.  
 

 
-  

 
MP  

1921M  

 
- 1 

  
312192PC1 MNC   

2. 

-  

 

135 



MP  
  

31581MpNCM  

 
-   

541431581 MNCPC  
1  

3. 

 

-  

1  kg    
2  l    
3  kg  8  
4  l  2  
5  kg    
6  kg    
7  kg    
8  kg    
9    2  

10    2  
11  kg    

 

1 

 
 

  

1    

 

                                                 



  
 

 
  

 

 

(

1  kg   g   
2  l   ml   
3  kg  8 g   
4  l  2 dl   
5  kg   g   
6  kg   g   
7  kg   g   

8  kg   g   

9   g  2 1 g 1  

10  g  2 1 g 1  

11  kg   g   
 

 
  

 
  

5841719999MpNCM   
-   

5758417991 MNCPC   
 

   
  

137 



1  kg    
2  l    
3  kg    
4  l    
5  kg    
6  kg    
7  kg    
8  kg    
9  g    

10  g    
11  kg    

 

 
 

 
 

  
– 

  

 

 
 

 
-  

 

- 1 
 

 M  
NCPCM 1  

 p  
1

NC
NCPCMp   

NC
MMp  

 

138 



 
 

4. 

 -

 
 -  

PC1  
 1442341 NCPCM  

 2341

NC
NCPCMp

 
 

5. 
-

 
 1  

 
 3812125931 NCPCM  

 

212
3811

NC
NCPCMp

 
 

-  
 

 
 

 
 -

-
-  

-  PC1
 

PDV  

 
 -  

- 1 
PCPC 12 PDV   

139 



2 
- 1 

 
 +   PC2 

1 1PCPCPCPC 1112 . 

7.  
- 2  -  

-  PC1  
  -

2 
 PC1.   

 
PC2 -    
        

- -
 

PCPCPC
PC 222

2

 

 
- 2  

 - 2 

 2 
16,67%  PC1

 
8. -

 
- 2  

  

PC2   

 
 

 
 

 
  
 

-  

 



 -
 

  
 -

 
 

 
   

-

– 

-

 
– 

 
 

 
 

  
  g 

 
 - -

 
 

 
 

  
 

 

141 



 

„ “

 
 

 

 
„

“

-  
 

142 



 

 

 
 -  

B -  
C – 

– 

 -  
D - 

 
E –  
F - 

  
g  

G C – 

143 



 
 

kg
g  

 

 F   
 

 
H - 

-  
 

      
 

 
 -
      

 
 

144 



 

 
 

 
 

    - 

 

„ “  -
 

    - 

 
    - 

 
    -  

-  

145 



    - 
 

    - 
 

    - -
 

     -  
 -

 
– 

 
     -  

 
    - 

 
    -  
-  -  

Excel
- 

Alt+Enter
 

- 
 

- 
  

 
„ “. 

 

 
-

– 

 

   

 



 „ “ 

 
 

 
 

 

„ “

 

 

 

 

-  

 
 

 

147 



 
 

. 
i New York   

Dittmer . i  G. G. . 
.  

 E. K. . . 
John Wiley & Sons  

Drysdale  J. A. i Adams Aldrich J. . P ion
New Jersey  

Drysdale J. A. i Adams Aldrich J.  New Jerse
Prentice Hall  

. A.  . ew Jersey
Prentice- Hall 

 W.  P  
Hale Feinstein A. i   

of America. 
Kazarian A. E.    N

& Sons 
Kotschevar   M.R. 

Educational Foundation of the National Restaurant Association 
Kotschevar  L.H. i M. M. E

 New Jo  
    

 J  Ware  J. i Levesque C  
S. i B. J. 

 
Miller E. J. i Pavesic    N

Wiley & Sons 
 N.  .  

 M   
 M   O  
 M  O Beograd  
 M   M  Zavod za 

 

148 




